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Kimberly-Clark Professional
Introduces Revitalized KleenGuard
Brand At NSC Congress & Expo
Key offerings to be shown at the National Safety Council
(NSC) Congress & Expo in Houston, Oct. 22-24, Booth
3301
 

 

ROSWELL, Ga., Oct. 16, 2018 /PRNewswire/ -- In a move designed to increase productivity and enhance worker
performance, Kimberly-Clark Professional has unified its core categories of personal protective equipment (PPE)
– apparel, gloves and eyewear – under a refreshed and revitalized KleenGuard brand.

 

"We are taking our well-known and trusted safety products portfolio and making it even better by unifying our
core categories under a revitalized brand that capitalizes on our expertise in nonwoven materials, design, body
fit and comfort," said Dave Matela, general manager, Industrial Business, Kimberly-Clark Professional, North
America. "We understand the tasks performed by workers who wear our products and have designed our
offerings with knowledge about how bodies move, work and stretch."

The revitalization effort seeks to shift the PPE focus beyond comfort and protection toward insight-driven,
human-centric solutions that maximize productivity by enabling, rather than inhibiting worker performance.

To support this, Kimberly-Clark Professional has created a program called "The KleenGuard Challenge," which
features endurance athletes undertaking rigorous fitness challenges in KleenGuard products. The program
offers tools to help identify common signs of productivity loss and recommends solutions.

"Safety can never be compromised, yet PPE can often get in the way of productivity if it doesn't fit right or is
uncomfortable," Matela said. "The KleenGuard brand delivers PPE that workers will want to wear, so they can do
their jobs well and perform with distinction. We are proud to announce the revitalization of the brand and its
extension into our core product areas – apparel, gloves and eyewear."

Key offerings will be shown at the National Safety Council (NSC) Congress & Expo in Houston's
George R. Brown Convention Center, Booth 3301.

Recyclable via The RightCycle Program

Many of the KleenGuard brand offerings can be recycled through RightCycle by Kimberly-Clark Professional, the
first large-scale recycling program for non-hazardous lab, cleanroom and industrial waste. Since its launch in
2011, the program has diverted more than 660 tons of waste from landfills by turning used nitrile gloves,
apparel and eyewear into new consumer goods.

http://www.prnewswire.com/


In March 2018, this groundbreaking program for recycling used PPE added protective eyewear, further helping
customers reach their zero waste goals.

"It's a great addition to the program because eyewear can make up a significant portion of a facility's waste,"
Matela said. "Through The RightCycle Program, this waste can now be diverted from the landfill."  

To learn more about The RightCycle Program, visit www.KCProfessional.com/rightcycle.

About Kimberly-Clark Professional
Kimberly-Clark Professional partners with businesses to create Exceptional Workplaces, helping to make them
healthier, safer and more productive. Key brands in this segment include: Kleenex, Scott, WypAll, Kimtech and
Jackson Safety. To see how Kimberly-Clark Professional is helping people around the world to work better, please
visit www.kcprofessional.com.

About Kimberly- Clark 
Kimberly-Clark (NYSE: KMB) and its trusted brands are an indispensable part of life for people in more than 175
countries. Fueled by ingenuity, creativity, and an understanding of people's most essential needs, we create
products that help individuals experience more of what's important to them. Our portfolio of brands, including
Huggies, Kleenex, Scott, Kotex, Cottonelle, Poise, Depend, Andrex, Pull-Ups, GoodNites, Intimus, Neve, Plenitud,
Viva and WypAll, hold the No. 1 or No. 2 share position in 80 countries. We use sustainable practices that
support a healthy planet, build stronger communities, and ensure our business thrives for decades to come. To
keep up with the latest news and to learn more about the company's 146-year history of innovation, visit
kimberly-clark.com or follow us on Facebook or Twitter.
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For further information: Ginny Dunn, Kimberly-Clark Professional, media.relations@kcc.com
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