Kimberly Clark News

KoHc toMepcbKkuin bisHec Kimberly-
Clark Y UeHTpanbHIin €Bponi, AK
HYacTunHa PerioHanbHoro Xaby, Lo
YnpaBnaetbcsa 3 YKpaliHu, 3pic Ha
180% 3a Mawvke OecaTnniTTS

3a 8 pokis KoHc tomepcbruvi 6i3Hec Kimberly-Clark y LleHTpasibHivi €Bpori 3pic Ha Mavixe 180%, 3abezreyyoymn
MIJIbUIOHW CIIOXUBAYIB Y PEriOHI KPUTUYHO BaX/INBUMU 3acobamu 4719 340p0OB’°A Ta ririeHn. HasiTe nig 4ac
POCIVICEKO-YKPAIHCbKOI BIVIHU yKpaiHCbka komaHaa Kimberly-Clark ripogosXxye npadtoBatvi Ta Ha4aBaTu 4OCTYr
4o ToBapis Huggies ®, Kotex®, Kleenex® | Depend® /15 rnokyruiB y LeHTpasibHivi EBPOri Ta yKpaiHCbKUX
bixeHyiB.

Kimberly-Clark YkpaiHa € ronoBHuM odhicom ana kpaiH LeHTpanbHoi €EBponu, KoTpuin 3abesneyye nocTavyaHHS,
JIOFICTUKY, MapKeTUHIOBY AiANbHICTb, OPUANYHY Ta iHaHCOBY MiATPUMKY Ta onepadii, NoB’sa3aHi 3i 36yTom
ToBapiB. KoMaHAa Hapasi ycniwHo po3smBae bisHec y JlaTsii, Jinutsi, EcToHIi, MonbLi, PymyHii, Mongosi, Yexii,
CnoBay44uHi, CnoseHil, YropLumHi, MiBHi4HIN MakenoHii Ta XopBsaTil.

«3aBasaKuN yKpPaiHCbKOMY OQicCy, KOTPuY € perioHaasHum xabom, Kimberly-Clark 3a poku yCrilliHO po3Lunpunia
CBiVi Bi3HEC Ha IHLUNX PUHKaxX LleHTpasibHOoI €Bpornu. Haluivi ykpaiHCbKivi KoMaHA4i BA&/I0CS 3aCTOCYBaTH Ha HUX
Kpalyl CBOI MpaKTUKu Ta noBTOpUTYU MOZIOHI ycriixu. 3o0kpema, 3pobusLuv Huggies ® ogHUM i3 MpOBIAHUX
bpeHaiB* cepes rnigry3kis Ha baratbox pyuHKax. Lle nigTBepaxye cuiibHi HaBUYKu Ta J1igepCcTBO MiCLIE€BOI
KOMaHAY, a TaKoX Hallly BifAaHICTb CIOXNBaYaM | 3a0€3re4eHHs ix HeobXiAHUMY ToBapaMy», - 3a3HavYaE€
AHppin Banowko, komepuinnun aupexkrtop Kimberly-Clark y LLeHTpanbHihn €sponi.

OcCTaHHSA akTyasibHa CTaTUCTUKA AEMOHCTPYE AMHaMiYHI Temnu 36inblueHHA npogaxie bpeHais y LleHTpanbHin
€sponi y nepwomy KeapTani 2022-ro poky y NOpiBHAHHI 3 aHanoriYHUM nepiogom y 2021-my. MaeTsbca npo
ABO3HayHe 3pOoCTaHHA aK npoaaxis Huggies®, Tak i Kotex®.

«3a Ui poku KOMYHIKaUIiViHi Ta oriepauividi rnpoyecu scepeauHi komaHan Kimberly-Clark B YkpaiHi Ta
LieHTpanbHii €EBPOri BAOCKOHAININCE O HaABUCOKOIro PiBHS Ta 403BOJISAIOTH HaM BIOPaTNCA 3 6y Ab-aKumMu
Bukamkamu. l1ig 4ac naHgemii COVID-19 My noBHICTIO NepeviLLin Ha opMaT ANCTaHLUIVIHOI poboTu v
HaBYUINCA €QEKTUBHO Yy HbOMY MPaLIOBaTHU. B yMOBax BiliHN Taka 3/1ar04MeEHICTb KoMaHAn 6arato y YoMy
A03BO/INJIa HaM, perioHaabsHoMy xaby, BiIHOBUTU MiATPUMKY AiS/IbHOCTI 6i3HECY Ha €BPONEVICbKUX PUHKaX
OyKBaJ/IbHO 3@ TUXAEHb. My MULLIAEMOCS THUM, LLJO MAEMO 3MOry HaAaBaTvl KPUTUYHO BaXJ/IMBI TOBapU 418
HaLUNX CIrIOXUBAYIB rOrpu HUHILLIHI BUKJIMKU», - 40488 AHAPIVI BasroLuko.

KomaHpa Kimberly-Clark B YkpaiHi Ta LleHTpanbHin €Bponi NpofoBXKye npautoBaTh Ta 3abesnedvyBaTn A4OCTyN
00 KPUTUYHO Ba)kKJIMBMX TOBapiB ANA sikomora 6inbwoi KifbKoCTi ntogein.

*Huggies ® B 2021 poui BBINLWOB y ABilKy nigepis cepen 6peHAiB ANTAYMX NiAry3KiB y KpaiHax banTii, a B
EcToHIi - cTas Nel y cBOIl Hiwi (Ha ocHoBi gaHux NielsenlQ RMS y KaTeropii AnTa4mMx Niaryskie 3a 12-mica4Hmn
rnepiod, Wo 3akiH4yeTbca 31 ciyHa 2022 poky, A5 3arajbHOro po3apibHoro puHky ECTOHIT (ABTOpCbKe NpaBo
©2022, Nielsen 1Q).



Kimberly-Clark's Consumer Business in Central Europe Grows by 180% in Almost a Decade, As Part
of Regional Hub Managed from Ukraine

During the last 8 years, the company’s consumer business in Central Europe has increased by almost 180%,
providing essential health and personal hygiene products to millions of consumers across the region. Even
aduring the Russian-Ukrainian war, the team continues to provide access to Huggies®, Kotex®, Kleenex®, and
Depend® products for Central European consumers and Ukrainian refugees.

KYIV, UKRAINE, June 10, 2022 - Kimberly-Clark Ukraine is the head office for Central European countries,
managing supply, logistics, marketing, legal, finance and sales operations. The team is currently successfully
developing business in the Baltic States (Latvia, Lithuania, and Estonia), Poland, Romania, Moldova, the Czech
Republic, Slovakia, Slovenia, Hungary, North Macedonia, and Croatia.

“Using the Ukrainian office as a regional hub, Kimberly-Clark successfully expanded its business to other Central
European markets over the years. Our Ukraine team managed to apply best practices from Ukraine and
replicate similar successes - this includes making Huggies ® one of the leading diaper brands* across many
markets. This speaks to the skills and leadership of our local team, as well as our dedication to our consumers
and providing them with the essential products they need, " said Andriy Valushko, Commercial Director at
Kimberly-Clark in Central Europe.

The most up-to-date statistics also show dynamic growth rates of brand sales in Central Europe for the first
quarter of 2022 compared to the same period in 2021, with double-digit growth for both Huggies® and Kotex®
brands.

“Over the years, the communication and operational processes within the Kimberly-Clark team in Ukraine and
Central Europe have improved to an extremely high level and enable us to cope with any challenge. Throughout
the COVID-19 pandemic, we completely switched to working remotely and learned to function effectively in this
format. During the war, such coordination of the team in many respects allowed us, as the regional hub, to
resume support for business activities in Central European markets in just a week. We are proud to be able to
continue providing for our consumers despite current challenges, "Valyushko added.

The Kimberly-Clark team in Ukraine and Central Europe continues its business operations and provides access
to essential goods for as many individuals as possible.

*In 2021, Huggies® was among the top two baby diaper brands in the Baltic States, and in Estonia, it became
the number one in its niche. Based on NielsenlQ RMS data for the Baby Diapers category for the 12-month
period ending 31 January 2022, for the Estonia total retail market (Copyright ©2022, Nielsen IQ).

https://www.news.kimberly-clark.com/2022-06-10-Kimberly-Clarks-Consumer-Business-in-Central-Europe-Grows-
by-180-in-Almost-a-Decade,-As-Part-of-Regional-Hub-Managed-from-Ukraine


https://www.news.kimberly-clark.com/2022-06-10-Kimberly-Clarks-Consumer-Business-in-Central-Europe-Grows-by-180-in-Almost-a-Decade,-As-Part-of-Regional-Hub-Managed-from-Ukraine

